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Accounting information in markets and organizations

OHIO STATE UNIVERSITY -- Professor Richard A. Young

T R 8:30-10:18  GE 275  00137-1  5 credits

Organization of Topics 

In this course we study accounting information in markets and organizations. We study properties of accruals, including their ability to communicate management’s private information and how they affect market prices. We study how organizations utilize accounting information, addressing issues in variance reporting, responsibility accounting, bonus plan design, capital budgeting procedures and internal audit practices. We conclude with a brief but deep investigation of accounting regulation.

Our objective is to build an economic framework that can help us to focus on why accounting is useful. One advantage of establishing a framework is it can provide guidance for dealing with an ever-changing environment. Constructing this framework for analysis will require some rigor (and patience) on your part. We will build and analyze formal economic models of market pricing and of conflict and cooperation in markets and organizations. Analysis of these models will make modest use of algebra and probability. Tolerance for abstraction and a willingness to work are the essential prerequisites. 

Performance Evaluation

Class Preparation and Participation


20%

Oral Case Presentations (4)



40%

Midterm





30%

Final Examination




10%

Class Preparation and Participation 

Class preparation and participation is important. Preparation involves being ready to discuss the reading and written assignments. Obviously, in order to participate one must attend class. However, participation involves more than attendance. Our learning will be improved by active class discussions, and class will be a lot more fun for all of us are active. Questions or comments that improve the learning environment are always appreciated. The course will be run “seminar style” to foster discussion and active participation. Consistent with these objectives, perfect attendance only guarantees half of the Preparation and Participation credit; grades exceeding half of the maximum credit will require contributions to class discussion.

Oral Presentations

You will form teams that will make oral presentations to the class. Plan on approximately 30 minutes to present, although the time you need will depend on the difficulty of the case and the level of discussion it prompts. Team members should participate equally in organizing and presenting a case. You may use handouts or the whiteboard in your presentation, but neither power point nor overhead slides. Your presentation grade will be based on three components: (1) your understanding of the "larger" issues in the  case, (2) your technical competence (taking into account the difficulty of the assignment) and (3) the coherence of your presentation (oral communication, board organization and quality of handouts). I will assign separate grades to each team member. You are welcome to discuss the assignments with me prior to class. 

Midterm and Final Examinations

The midterm and final examinations are individual exams. The midterm will be similar to the cases that were presented in class. This format places a premium on attendance, preparation, participation and careful note-taking during the quarter. The final exam will be an essay in which you will be asked to describe things you learned during the quarter and what you think are important questions for accounting practice and theory. 

Required materials 

Christensen and Demski, Accounting Theory: An Information Content Perspective
Course Packet — available at Uniprint next to the Tuttle parking ramp.

